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Please Report a Change
in Your Address

Please be aware that the American Im-
migration Council is required to report any
changes in your U.S. home address in the
U.S. government’s Student & Exchange
Visitor Information System (SEVIS) data-
base.

We ask that you report any residential ad-
dress changes to us within 7 days of your
move so that we can enter the information
within the government imposed deadline.

Failure to update your address could re-
sult in termination of your J-1 visa status.
We are responsible for sending you a slew
of important documents, such as DS-2019
forms, insurance cards and other corre-
spodence.

Please remember to contact the Council
as soon as possible if you change your U.S.
address. Thanks!

The American Immigration Council’s
International Exchange Center is on Face-
book!

If you are already on Facebook, look up
our group “International Exchange Cen-
ter” and request to join. We promise we’ll
accept you.

While it’s fun and informative to receive
this newsletter, the Council’s International
Exchange Center group is a great way to
interact one-on-one with other trainees and
interns. You can post pictures, discuss your
experiences and make new friends from all
over the world!

Find us at www.facebook.com. It’s free
and easy to join. Plus you will never know
who you might meet or the experiences you
could share.

EXCHANGE VISITOR OF THE MONTH

Jo Oyanagi Pedals to Success

Jo Oyanagi participates in a bike race.

The Exchange Visitor Pro-
gram is proud to announce Jo
Oyanagi as this month’s Ex-
change Visitor of the Month.
Each month, we select an ex-
change visitor who has made
an effort to get involved in
his/her community and explore
American culture.

Jo Oyanagi, 23, of Tokyo, Ja-
pan is a J-1 trainee at Trek Bi-
cycle Corporation in Waterloo,
Wisconsin. Jo works for Trek in
Japan and is taking part in a J-
1 exchange program in order to
learn an American perspective
on customer service and sales
techniques that he will bring
back to the Japanese side of the
company when his training in
the US is complete. Jo believes
that his time at the Waterloo
branch of the company will help
to enrich both his future with the
company and his personal life.

:

When Jo got the opportunity
to train in the US, he jumped
in with both feet. “I was re-
ally excited to come to the US,
but to be honest, I didn’t know
where Wisconsin was at first,”
Jo admitted. Luckily, Jo found
Waterloo and quickly adapted
to his new hometown. He sites
population size as the biggest
difference  between Tokyo
(estimated pop. 12,790,000)
and Waterloo (estimated pop.
3,259), but the differences defi-
nitely don’t end there. A friend-
ly office environment helped
Jo feel comfortable in his new
surroundings: “My favorite
part in the office is talking with
my co-workers; either talking
something business-related or
having casual conversation.
When I achieve my goal after
I discuss with my co-workers, |
feel I’'m a part of the team.”

Even after being immersed
in bike manufacturing on
daily basis, Jo still enjoys be-
ing around bicycles outside of
his training. “I enjoy exercis-
ing, so first of all I’'m lucky to
train at Trek Bicycle Corpora-
tion. I ride both road bikes and
mountain bikes outside of my
training and also my friends
invite me to join playing some
other sports as well,” Jo says
of his free time. Getting out
on his bike has helped Jo to
experience and explore differ-
ent parts of American culture.
Jo often encounters curiosity
about his own culture as well:
“I think people are just jok-
ing with me, but some people
asked me whether or not there
are still Samurai and Ninja in
Japan,” he shares. Jo enjoys
sharing Japanese culture with
Americans, and often explains
to his coworkers how Japanese
individuals would behave in
certain situations.

Up next, Jo would like to visit
different parts of the US, as his
time so far has been spent en-
tirely in Wisconsin. Through
his experience, Jo’s best advice
to other exchange visitors is
to ask lots of question, not be
afraid of mistakes and, above
all, enjoy the experience!

Would you like to be featured
as our next Exchange Visitor of
the Month? Let us know what
you are doing! Send us an email
with your story and a picture to
J1Program@immcouncil.org.
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Understanding American Culture

Disney and the Entrepreneurial Spirit

Disney theme parks with their
families.

But Walt Disney brought us
much more than just happy mo-
ments. Disney was aleader in film
and entertainment innovation. It
was his company that brought us
the first feature-length animated
film, Snow White and the Seven
Dwarves. Even though he was
criticized by his peers for the
project, who called it “Disney’s
Folly,” he persevered. Snow
White and the Seven Dwarfs be-
came a box office hit, winning an
Academy Award along the way.
Walt Disney’s other innovations
included production of the first
cartoon including sound, with
Steamboat Willie in 1928, and
his beloved Disneyland Park --
opened in 1955 with the aim of
being an amusement park that
would appeal to both adults and
children.

What Walt Disney and his com-

December marks the birthday
of an American icon, Walt Dis-
ney. Disney was the force be-
hind such motion picture classics
as Snow White and the Seven

Fantasia. He also brought us
the lovable animated character
known as Mickey Mouse. Many
Americans have fond memo-
ries of watching Disney movies

pany achieved exemplifies one
of the most deeply held Ameri-
can ideals. The idea that if you
set your mind to it you can ac-
complish anything is engrained
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young age. For many, the Disney
story is one of hope and inspira-
tion. Born into poverty in 1901,
Disney worked his way through
school and served in the Red
Cross during World War 1 be-
fore eventually founding his own
studio. His first attempt at en-
trepreneurship ultimately failed,
but Disney continued his dream.
With his brother, Roy Disney,
Walt began the Disney Brothers
Studio in 1923.

It was this studio that went on
to become one of today’s largest
media conglomerates. Through
hard work, determination and in-
novation, Disney proved that the
“American Dream” can be real-
ized. His story has challenged
and inspired the film and enter-
tainment industry to become in-
creasingly bigger and better. The
same American entrepreneurial
spirit can be seen in other areas
of the country on different scales.
Whether it is a small start-up
bakery in New York or a chain of
toy stores in Texas, the common
thread is the innovative, entrepre-
neurial spirit that can be found in

Dwarfs, Sleeping Beauty and

growing up or visiting one of the

in the American psyche from a

all corners of the country.

Am | the Only One?
Finding Other J-1s in Your Area
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Have you ever wondered if there are other
exchange visitors in your area? Odds are the
answer is yes! We have created a map show-
ing where the trainees and interns we sponsor
are located. If you are interested in connect-
ing with other exchange visitors in your area
you should check out our Facebook group.
You can use it to share stories and pictures
with trainees and interns in your area or
across the country! Just search in groups for
“International Exchange Center” and request
to join. If you don’t already have a Facebook
account, it’s free and easy to sign up at www.
facebook.com.

CONTACT INFORMATION

The best way to contact us with address chang-
es, questions or suggestions is via email. Please
send your message to exchange@immcouncil.
org. We welcome any and all newsletter sugges-
tions or comments.

American Immigration Council
1331 G Street, NW, Suite 200
Washington, DC 20005

(202) 507-7500

(202) 742-5619 (fax)

www.americanimmigrationcouncil.org
exchange@immcouncil.org
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